The Planning Horizons This study examined differences in vacationers' planning horizons and related them to the purpose of the trip and the length of the trip in terms of mileage and stay. Purposes included desire for excitement, desire for relaxation, and desire for a well-planned trip. These differences were then related to respondents' use of information sources, including print media, broadcast media, consultants, and destination-specific literature.
Agencies and entrepreneurs in the tourism field devote considerable effort and expense to communicating the availability and benefits of their services to potential consumers. Despite this substantial investment, very little appears to be known about which sources of information consumers use to acquire information about destinations. Indeed, only one study which addresses this issue appears to have emerged in the tourism literature (Nolan 1974) . Identification of those sources which provide information offers the marketer opportunities to increase the probability that consumers will at least be exposed to information about a specific destination.
The marketing literature generally differentiates between internal and external searches for information by a consumer. Internal searches entail recalling information to which the individual has been exposed in the past. The marketer has little opportunity to influence these internal searches.
However, even an individual who has some internal store of knowledge from which to draw may seek additional information before making a purchasing decision. (Crompton 1979) .
Previous studies in the consumer behavior literature have found that the greater the need for variety, the greater the external search effort is likely to be (Engel et al. 1973 Respondents were asked which of 12 sources of information were actually used in the planning of their current trip. These 12 sources were classified into five different types of information source which are identified in Table 1 . Both the absolute number of sources used (ranging from 0 to 12) and the number of types of sources used (ranging from 0 to 5) were used in the analyses. The results of chi-square analyses reported in 
